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FIU CREATING
ADVANCED
RESEARCH
CENTER ON
CORDIS SITE

The University is
developing an advanced
research and technology
center on the site of the
Cordis Corporation's for-
mer complex one-half
mile from the University
Park campus. The new
FIU Center for Engineering
and Applied Science will
house a number of the
University's rapidly grow-
ing research initiatives.

The 243,500-square-
foot complex, which
includes a two-story
main building and a
smaller auxiliary build-
ing, is situated on 38
acres of property.

"This facility will
allow FIU to greatly
expand its research
capacity and enable the
University to play a larger
role in South Florida's
economic development,”
said Carlos Palomares,
former chairman of the
Beacon Council and a
member of the executive
board of the FIU Founda-
tion. "In the years to
come, the center will
spark millions of dollars
in new high-tech
research and could ulti-
mately help create thou-
sands of jobs locally."

The University is
relocating a number of
research centers, teach-
ing and research labs,
faculty offices, and
administrative depart-
ments to the center. By
moving these units to
the Cordis site, which
was purchased in May,
the University will be
able to add much need-
ed classroom space at
University Park.

FIU enrolls more
than 28,000 students,
and it is projected that it
will serve more than
33,000 students by the
year 2000. FIU current-
ly has 607,665 square
feet of unmet space
needs, including 56,000
square feet for teaching
labs and 70,000 square
feet for research labs.

"Even when the
massive construction
program that FIU is cur-
rently implementing is
completed, the Univer-
sity will still be short
three buildings," said
FIU President Modesto
A. Maidique, referring to
a recent Florida Board
of Regents analysis.
"This acquisition defi-
nitely will help ease the
serious classroom
crunch on campus."

The Cordis complex
was originally designed
for electronics manu-
facturing and research.
"This complex perfectly
fits our needs for an
advanced research cen-
ter and is much more
cost effective than hav-
ing to build a new
building," said Paul
Gallagher, vice presi-

dent for University
Advancement and Uni-
versity Budget, who
oversaw the acquisition.

The new facility will
allow the University to
expand its rapidly grow-
ing research activities by
significantly increasing
the amount of available
laboratory space. In
1994-95, sponsored
research grants and con-
tracts reached a record
$25.3 million, up more
than 25 percent from
$20.0 million the previ-
ous year. Over the past
ten years, sponsored
research has increased
nearly 300 percent.

FIU research centers
that may be moved to the
new facility include the
Hemispheric Center for
Environmental Technolo-
gy, the International Hur-
ricane Research Center,
the Future Aerospace Sci-
ence and Technology
Center and the NASA-
Southern Technology
Application Center. The
Small Business Develop-
ment Center and the
Women's Business
Development Center may
also be moved to the new
site to better serve the
local community.

"The FIU Foundation
is proud to help the
University launch an
advanced research cen-
ter," said David Parker,
chairman of the FIU Foun-
dation Board of Trustees.
“This center will not only
increase FIU's national
reputation; it will also
help the University better
serve the local business
community."

FIU HAS
ECONOMIC
IMPACT OF
MORE THAN
$900 MILLION

A recent study found
that the University has
an estimated total eco-
nomic impact of $930
million on the Dade
County economy. That
means for each taxpayer
dollar that helps fund the
University — approxi-
mately $120 million
annually — there is a
local economic impact
of $7.75.

This estimated total
economic impact
includes the direct
effect of FIU expendi-
tures, the indirect effect
reflecting the interme-
diate demand by local
businesses, and also
the induced consump-
tion reflecting higher
income from University
activities.

The report noted that
FIU has a major impact
on local income and
employment, and it's
estimated that the uni-
versity's presence gener-
ates $252 million of
income in the local
economy. FIU also sup-
ports 13,950 jobs in the
community — including
the University's 3,800
employees — making
the University a top

employment generator
for Dade County and
South Florida.

The study was con-
ducted by J. Antonio
Villamil, president of
the Washington Eco-
nomics Group, a former
fellow with the FIU
Latin American and
Caribbean Center and
U.S. Undersecretary of
Commerce and Eco-
nomic Affairs under
President Bush.

FIU's contributions
to both South Florida
and the state go beyond
quantifiable dollars and
cents. The University is
a major supplier of uni-
versity-trained manpow-
er to South Florida's
leading industries, many
of which pay above
average wages and are
business sectors where
the state enjoys a strong
comparative advantage.
Among these industries
are a wide range of
knowledge-intensive
business services, edu-
cational services and
hospitality management
for the large travel and
entertainment industry.

The report cites
FIU's leadership role
increasing the earning
power of South Flori-
da's urban, multiethnic
population — a direct
contribution to the
state's economic and
social well being. FIU's
strategic emphasis on
international themes
also results in signifi-
cant contributions on
two levels. In the 1994-
95 fiscal year, FIU's
1,850 foreign students



generated $75.3 mil-
lion in income to Dade
County. In addition,
FIU's international
alumni contribute to
Florida's development
efforts as they assume
positions of authority in
their home countries
and decide to do busi-
ness in their alma
mater's community.

A recent Board of
Regents study found that
the state's 10 universities
generate nearly $4 for
every $1 they receive in
tax and lottery money.

FIU PROJECT
TO FIGHT
GROWING
CRIME PROBLEM
AMONG
FLORIDA
HISPAN1CS

Hispanics are
increasingly becoming
the victims and the per-
petrators of crimes in
Florida, according to
recent studies by state
law enforcement agen-
cies. The studies show
that Hispanics are now
victims of violent crimes
more often than non-
Hispanics and that
household violence is
more prevalent among
Hispanics than non-His-
panics. Studies also
reveal that Hispanics

report crimes less fre-
quently than other
groups.

To help combat this
disturbing trend, the
Center for the Adminis-
tration of Justice at FIU
has launched a major
Hispanic Crime Preven-
tion Program that is eval-
uating existing crime
prevention programs
aimed at Hispanics in
south and central Florida
metropolitan areas and
identifying strategies that
are particularly effective
in preventing crimes
among Hispanics.

“In order to be effec-
tive, crime prevention
programs must take into
account the cultural dif-
ferences of racial and
ethnic groups," said Luis
Salas, director of the FIU
Center for the Adminis-
tration of Justice and the
project. "The differential
impact of crime on His-
panics combined with
nontraditional responses
to these criminal events
suggest the need to
develop unique crime
prevention strategies tar-
geted to this ethnic
group.”

The project will con-
sist of three phases.
During the first phase,
FIU researchers will
gather statistical infor-
mation and conduct sur-
veys to determine His-
panics' attitudes toward
crime and crime pre-
vention. Secondly, the
researchers will use this
information to develop
a social marketing cam-
paign to help educate
the Hispanic communi-

ty about crime preven-
tion and reporting.
Finally, the findings will
be made available to all
Florida communities
and other interested
parties through the His-
panic Crime Prevention
Clearing House. The
Clearing House is
designed to encourage
networking among
community agencies
and groups, and serve
as an informational
resource to public offi-
cials and community
groups.

Ultimately, the pro-
gram aims to reduce
the percentage of crime
among Hispanics, pro-
vide information and
support to law enforce-
ment agencies, insure
greater accuracy and
reporting of Hispanic-
related crimes, and
increase the Hispanic
community's awareness
of the programs avail-
able to decrease crime
in their neighborhoods.

The program is a
joint public-private ven-
ture between the Center
for the Administration
of Justice and Educa-
tional Management Ser-
vices and was funded
by a $300,000 grant
from the office of Flori-
da Attorney General
Bob Butterworth.

"In order to make
this project successful,
we are going to need the
cooperation of the entire
community," said Salas.
"After all, it is our com-
munity which will reap
the most benefits from
ourfindings."*****x

CITINGS

Looking for an investment?
“There are a couple of things going on. Spain, Canada and Mexico are
investing in Cuba because of the tourism industry. Canadian and Mexican
businesses view Cuba as a good platform to penetrate the US. market in
agribusiness and mining once the embargo is lifted. Canada is investing
in Cuba’s nickel industry, where they can get it cheaply.”

(Dario Moreno in The Houston Chronicle, October 24)

Sunshine and smokestacks
“It is a hidden menace,” says Robert Hogner, a business professor at Flori-
da International University, who tracks toxic pollution. “Because of the
fine weather and good living conditions, people in Florida dont pay too
much attention. There’s an illusion of a pristine environment which sur-
rounds people moving here. Behind the palm trees and the golf courses
there are smokestacks and emission pipes.”

(Quoted in The Chicago Tribune, January 16)

The sweet taste of fear
Bill Adams, associate professor of Communications, on the competing
ads of environmentalists and the sugar industry: “There’s an awful lot
of fear buttons that get pushed. There’s a lot of fear-mongering out
there. It's bad stuff.”

(Quoted in The Sun-Sentinel. January 14)

The best and the brightest
Azra Medjedovic, an FIU junior and Bosnian refugee who was one of 20
college students named to the 1996 All-USA College Academic First Team,
on her published prose that pleads for tolerance: “I refused to be a silent
sufferer. | realized that | had to be the voice for this wounded nation
and for women drunk with pain and with wombs torn.”

(Quoted in UBA Today, February 8)

Talk to my agent
“The trend of having such mobility of the players from team to team
sure changes the game,” said Ron Gilbert, a professor of management at
Florida International University and a specialist in team building. ‘One
thing about it is that is brings renewal, but players don't have loyalty to
each other over time. It's become more a ‘me generation’ rather than a
‘we generation’ in sports. If I'm working for the next dollar, we don't
have a chance to bond. You don't create a partnership with someone
over a few months. It takes longer than that.”

(Quoted in South Florida BusinessJournal January 12)

Corporate Cartel
‘Here, if you are in Washington state, you might go to Boeing. In Cali,
you go to the cartel. The Cali cartel is the General Motors of Colombia,”
said Eduardo Gamarra, (acting) head of the Latin American and
Caribbean Center at Florida International University in Miami.

(Quoted in the Austin American-Statesman, February 11)

Summer 1996
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FI1J psychol og ist probes how anguage shai

THE LEATHER RECLINES.
EQUIPPED WITH SOME SPECIAL
BUTTONS ONTHE ARMREST
SEEMED LIKE AN INVITING
PLACE TORELAX WHILE

TER SHOCKER

ADJOINING ROOM

i'm interested in how
symbols get their
meaning," said
Michael Markham,
assistant professor of
Psychology at FIU.
"This is particularly
related to language since
that is our primary mode of
symbolic interaction. It may
seem trivial but it deals with
something fundamental to our
everyday existence. It also has
enormous importance for understanding
what happens when things go wrong and
psychopathology results."
Words and language — they are the basis
for much of our reality and all our memories.
Different words impact us in different ways.

FIU magazine

For example, words like "death,"

'hopelessness” and "suicide" have

more of an impact than the word

"lemon." Markham, who came to FIU in

August 1994 from the University of New

Mexico, has conducted research in this area
for several years.

According to Markham, certain words
can have an enormous emotional power
even if we never experience the objects or
events they represent. For instance, very few
people have ever actually been trapped in
an elevator yet many people fear the
possibility. And very few people have ever
been bitten by a snake, yet snakes terrify a
good portion of the population.

"The core question behind my research
is: Where does this come from — how does
the word 'snake' or the word lemon," which
has no actual resemblance to the thing that it
represents, start to acquire emotional
impact? How does it acquire control over
what we do? I'm interested in how arbitrary
symbols like words and pictures acquire
many of the properties and effects of the
actual objects."



Much of Markham's research has focused on
stimulus classes — objects or events in the world
— and the way they go together. A "snake" for
instance, as a stimulus class, has three forms:
spoken, written and the actual reptile.

"We're taught from the time we start
watching Sesame Street that the spoken word,
written word and actual thing go together,”
Markham explained. "Once we learn that the
three interrelate, what we learn about one
member of that class will transfer to other
members of the class. So we have a class that
consists of the word "snake" and the actual thing
"snake" and the written word "snake." And
when we have a learning episode that causes us
to be afraid of the actual object, that fear may be
transferred to the words that go along with it."

Markham explained that an experience
with one member of a class tends to
generalize and it will affect how we react to
other members of the class. Humans are
potentially the only beings that make these
generalizations, as well as classifications and
categorizations — and it's all related to our
use of language. To test this possibility, he
also conducts learning and stimulus-class
research with rats. Working with graduate
student Emily Branscum, Markham will soon
begin similar research with dolphins at the

Dolphin Research Center in the Florida Keys.

The laboratory setting provides the
opportunity to study how these things go
together and what happens when they do.
And how did this psychologist become
interested in the world of words?

"l got interested in psychology, probably
like most people do, with the idea of
becoming a therapist and saving the world,"
he related. "As | became more and more
exposed to the research enterprise, | started
to realize that perhaps a more important goal
than helping people one by one is to try to
get the source of the problem and stop it
from occurring in the first place ™

"| became convinced that the crux of what
goes wrong in many psychological disorders
has to do with language. It has to do with
starting to experience the world though
language rather than experiencing the world
directly. Things like racism occur once we
start forming our opinions of blacks, Hispanics
or Asians based on what we think, say or hear
rather than getting out into the world and
interacting. We start living in the world of
words rather than the world we actually
inhabit. This goes on in a lot of major
psychological disorders such as phobias."

RESEARCH

AND THEN A MESSAGE
APPEARED ONTHE MONITOR
TELLING ME IT WAS OVER.

Markham's current research focuses on
how anxiety develops and generalizes across
classes of symbols. In the session described
above, two classes of symbols were shown;
after a symbol from one class is shown, the
subject receives a shock. Typically, after
about four or five times, when the symbol
comes on the screen the subject gets very
nervous about it (the sensor on the palm
measures the amount they're sweating).

In the experiment, a fear is created of the
symbol shown when the shock is
administered. Once a fear of this symbol is
established, symbols from the same class are
shown and most people will react to these
other members of the class. The fear has been
over-generalized. Participants don't show a
reaction to symbols of the other classjf|

"This is an experimental model of a
phobia that shows how a fearful experience
becomes over-generalized. The question
then becomes: How can we then create a
model of a treatment for it? We're looking at
the conditions whereby we can prevent that
generalization from happening in the first
place. We're also investigating how you can
undo it once it has happened.

"People with psychopathologies often
divorce themselves from the world and create
their own world of words that takes on a life of
its own. I've seen this with a lot of psychology
clients, and many theories of psychopathology
tend to support this idea. My research is
concerned with the process, the phenomenon
behind this. If we can look at the building blocks
of this problem, eventually we can understand
why it happens." m— m *

Summer 1996 5
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'Business' gets bigger for FIU Food rumers . e vane

Just in time for class, Priya Ramberran
brakes her white Corolla behind the caravan of
Hondas, Volvos and Toyotas parked on North-
east Second Avenue. Her shiny black hair
bounces at her shoulders, and the slim Trinida-
dian native and FIU business major walks
briskly to join her FIU Foodrunners colleagues
across the street.

Even for March, the drizzle and chill of this
Sunday morning are out of place in Miami. As
out of place as these business students assem-
bled under the "For Rent" signs and graffitied
buildings that are Miami's downtown. The
Foodrunners have come to feed the homeless,
to hand out sandwiches and food bags of
miniature cartons of Frosted Flakes, canned

Vienna sausages and
fresh fruit. Most of the n
30 students have come

*

to fulfill the community

service requirement for their MAN 3701 Busi-
ness and Society class. Others like Adrian
Valencia are honors students who are here to
observe. They plan to start a similar program
to distribute hygiene products and toiletries to
these bedraggled men and women who are
Miami's homeless.

But Priya, Diana Collazo and a handful of
others have long since finished the class and its
service requirement. They have no reason to
be here. No reason to straggle from bed on a
Sunday morning. To breeze the Publix shopping
aisles for Wonder Bread and canned sausages.
No reason to stand in the drizzle and share
sandwiches and a kind word with these men
and women. No reason exceptthey've expe-
rienced something that moves them in a way
they're not used to being moved.

And that's just what professor Bob Hogner
had in mind.

"Something forces the students to think
deeply about what they see. They develop the
ability to see what's real and what's not,"
Hogner says. "Community service-based
learning," he continues, "is geared to broaden
the concept of 'business.' It's learning through
direct experience."
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Hogner arrived at FIU in 1974 with a Ph.D.
in Business Environment from the University of
Pittsburgh and burning with the activist spirit
of the '60s. Twenty years later, he's still afire.
Voted "1994-95 Florida Teacher of the Year"
by the Florida Association of Universities and
Colleges, Hogner is today an associate profes-
sor in Business Environment. And while
Foodrunners is a student-managed project,
Hogner is the hands-off CEO. He's convinced
that this investment to instill a service-oriented
consciousness in these aspiring entrepreneurs
will pay critical dividends for society. It's about
strengthening the business to society bond.

For an interview in his office, Hogner
wears tasseled loafers and carries an expen-
sive gold-tipped pen that peaks from his shirt

a —
pocket — whispers of a connection to the tra-
ditional business world. But his bare ankles,
embroidered yellow guayabera and engag-
ing, personal manner talk far more loudly of
a broader, more generous definition of "busi-
ness." A community he embodies.

Hogner conceptualized Foodrunners in
the summer before Hurricane Andrew pum-
meled Miami. Then the storm's devastation
provided an avenue for action. Students
chose what they wanted to do, the only
guidelines: no religious proselytizing and no

direct political cam-
paigns. There were
unexpected twists at
first — like student
car washes for hurri-
cane victims — but
the program soon set-
tled into the interac-
tive learning experi-
ence Hogner had envisioned, like assisting
the elderly through Vitas Hospice and activist
organizing for Save the Everglades.

The four students who participated in the
first semester Foodrunners increased to eight
the next. In the fall of 1996, more than 60

students participated. This semester, 30 and
more show up every Sunday to feed between
150-200 of Miami's homeless population.

"Napkins? Anybody got napkins?" The
Foodrunners have formed an assembly line in
the parking lot of the Great Western Bank on
Southwest 27th Avenue, across from the Pub-
lix where they shop. Paper bags line the bank
sidewalk to serve as a countertop where they
prepare the sandwiches. One student tugs
spongy Wonder Bread from the loaf, another
peels off a slice of Kraft Cheese Food, a third
adds the deli ham who passes it to a fourth
for wrapping in a white napkin.

Clipboard in hand, Viki Shroff patrols the
area in black Levis and cream-colored Calvin
Klein sweatshirt. From behind his sunglasses,
the Bombay, India native keeps tabs on the
morning's progress and spikes the conversa-
tion with humor. "Hey Juan, we don't pay
you to embezzle money," he jokes.

Juan Mursulli, nicknamed the "Federal
Reserve," totals the morning intake. One
hundred thirty, no, $140, as two students

arrive late and chip in their "lab" fee. Stu-

dents pay $5 each Sunday, about $70
over the term. The funds cover food costs.

Students must fulfill 25 hours of service for
the class, an undergraduate requirement,
and their energy contribution amounts to a
quarter of their grade. But showing up isn't
all that's required. Students must keep a
journal where they reflect on what they've
experienced.

Eric Vega is one of several students who
earn independent study credits as a Foodrun-
ners project manager. Like a supervisor in
any business, he's responsible for account-
ability. In this real life classroom, Eric takes
roll, manages product inventory, handles
funds and serves as a spokesman for the
group. By term end he must write a 40-page
paper to compare the theory espoused in his
textbooks against the grim reality he meets on
the street.

"We don't know what to expect at the
beginning. Students' vision may change
during course," the accounting major
explains. Eric will graduate next year, and
though he never contemplated returning
to his native Peru, lately the idea of
returning to work as an accountant there
has begun to take hold.

Summer 1996 7
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Diana Collazo, a senior, has worked with
Foodrunners for three semesters and has no
plans of leaving the project. Born in Cuba,
she will stay in Miami after graduation to find
work. "You get to know them [the homeless]
by name and they know you. When you get
in you can't leave," she says, and tugs her
blond hair through the back opening in her
gray "Foodrunners" cap.

"Let's go!" Like a football team bursting
from the stadium tunnel, the Foodrunners run
for their cars. Trunks slam down. Engines sput-
ter. The caravan rolls out, turning onto Coral
Way and heading for the downtown.

As we rumble across a Miami River bridge,
Priya talks about the homeless she knew in
Trinidad. "My father used to bring them home
to eat with us. | was scared of them, but he
explained that they just needed someone to
help," she remembers.

Priya, recently awarded Honorable Men-
tion as a "Florida College Student of the Year,"
will graduate in the spring. | wonder what
plans she has.

"Get a job as an investment analyst with
Merrill Lynch," she says without hesitation, her
voice laced with confidence. "l want to be
rich, but not rich just to be rich. Rich so that so
Iwon't have to work at a 9 to 5 job, so then |
can really help people."

The classroom this morning smells of
sweat, ham-and-cheese sandwiches and stale
alcohol. The students — or the teachers? —
shuffle their feet and rub their hands to stay the
morning chill. Cornelius Williams, standing in
line next to a barbed-wire fence, has waited
patiently this morning for the Foodrunners, as
he has for the past several Sundays.

"It's great that they come and feed us. It's so
cool that they come out," he says and makes it
clear he appreciates the outreach. He's not
sure, though, who "they" are. | explain to him
they are students who with the grace of their
education and talent will, in all likelihood, one
day soon be successful businessmen and
women. He hesitates, but then says what's
clearly on his mind.

"It's cut and dried. They come and go. It'd
be nice if they'd spend a little time with us,

maybe offer some words of encouragement,”
he says, explaining his own family is 2,000
miles away. He's hungry for another kind of
nourishment these people rarely get.

Professor Hogner is convinced the students'
involvement in Foodrunners and programs like
it gives them an experience they will carry for
the rest of their lives. He believes there's a force
of change shifting American society that begins
with education, and that these students are the
catalyst for that change and for redefining the
concept of "business." A concept where busi-
nessmen and women see themselves as intrinsi-
cally linked to society as a whole. Where the
success — or failure — of each is linked to the
success o failure of the whole. A

Williams, and the thousands of other home-
less, can only hope Professor Hogner is right.

"If they get to know us, things may change
down the road," he says, his eyes gazing steadi-
ly into mine. "Maybe when they're in those
jobs they might say, 'Hey, | remember this guy
or lady who needs some work.' They'll remem-
ber there's a good honest man who needs a
break, needs somebody to believe in him."

Cornelius offers his hand. His grip is
strong and warm. "God bless you," he says,
his eyes glint with gratitude. He watches me
and the other Foodrunners as we climb into
our warm cars.

Michael Malone is a Miami writer
and teaches composition at FIU.



Von Glinow

There was a mom cat Iiving in Mami with
her two kitters. The cats grew hungry; and
the mother cat spieda mouse, wWho yponsee
ing the mom cat; quickly soodtedinto a hdle
inawall. Tre mom cat said to her kitters;
JMWatch this" Se marched over to the
hole and said "\W\baf, woof.” The mouse,
hearing a dog cuiSice, assuned thet the cat
hed lbeen dhesed off, and walked out of his

hde, whereupon mom cat pounced on the
moue Theoral of the stary? Toeat Well in
Mam, you have toknowtwo lagLeges Tre
second mordl of the stary is— fewer then
aeinfive US exeives bdiee the catl

ary Ann Von Glinow, professor of
M Management and International Business

at FIU, likes to share that anecdote to
illustrate corporate America's alleged lack of a
global perspective. The facts on the issue are
telling.

A survey conducted in the early 1990s of
1,500 senior-level executives from 20 coun-
tries found that while U.S. executives
believed a global perspective was necessary,
fewer (62 percent) felt it was important than
their foreign counterparts (82 percent). Only
19 percent of U.S. executives compared with
64 percent of foreign executives said that for-
eign language skills were important.

Von Glinow, who came to FIU in 1993 from
the University of Southern California (USC), has
built a career in academia and corporate con-
sulting, specializing in the international aspects
of business and human resources. The recogni-

S on
side of business around t

tion

she com-

mands ami

her peers — not to

mention the six |

and numerous journal articles she

has published — was reflected by her selection
as 1994-95 president of the Academy of
Management, a 10,000-member association of
business academicians.

Von Glinow's international perspective
developed at an early age when, as the daugh-
ter of an U.S. Air Force officer, "home" was
places as distant as Alaska, France and
Germany. A year in a special college pro-
gram at the United Nations further piqued her
interest in international organization.

After receiving a bachelor's degree in politi-
cal science and a master's degree in public
administration — originally intended as prepa-
ration for a public service career — she
switched tracks and shifted into the business
arena, earning her M.B.A. and Ph.D. in
Management Science. When she landed a job
at the University of Southern California in
1977, Faculty Dean Roy Herberger involved
her in a series of projects in Asia. Among the
first of these was a project in japan in the
early-1980s which studied their emerging
problem with employee turnover.

"We began to look at why people quit their
jobs in Japan and whether there was a prece-
dent for how to handle that in the United
States,” Von Glinow said. "We looked for
commonalities across these two cultures and
studied elements of satisfaction and dissatisfac-
tion. Over the years, those kinds of studies got
me more involved with the practical aspects of

“The emerging

jgi  im* B

pockets of excellence

around this university

are truly superb and

are comparable to

the really great

international centers

around the country.”
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“You learn about

differences not

lust in perceptions

but in the way

you do business.”
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managing human assets in an international or
cross-cultural setting."

Von Glinow's subsequent study of U.S.-
China technology transfer, an endeavor that
yielded a book on the subject, proved an influ-
ential step in her research agenda and future
expertise on China. At USC she embarked on
case studies to help American corporations
transfer their technologies to China.

"We went to China in 1984 and interviewed
Chinese ministerial personnel about joint ven-
tures and licensing agreements," she explained.
"As you could imagine, there were two very dif-
ferent world views of the same thing.

"Americans assume that once a legal
agreement has been signed, everything has
been put to bed. The Chinese, however,
would renegotiate everything. A friend of mine
from a company doing business in China
believed that a legal agreement means virtual-
ly nil to the Chinese — and he carried his con-
tract with him in his back pocket all the time
for his joint venture."

Von Glinow offered another example of

ifferent cultural interpretations, this one con-
cerning a "clean room" that an American firm
requested for it

"The Chinese
the dirt around
the floor, that's

at if you just move

bit, just sort of sweep
clean room means," she
said. "And the re esentative from the
American compan said, 'No, no that's not
what a clean roo is." He asked for some
da got down on his hands

gan scrubbing the floor. He

Scrubbed o e of floor for a long period
of time, t he dried it very carefully and
said, Then lat's clean. That's what | mean
by a clean ' The Chinese were amazed.

"There were real different perceptions on
everything, from legalities to the way we
deal with people. You learn about differ-
ences not just in perceptions but in the way
you do business. A lot of these problems
really come down to differences that are cul-
turally embedded. That has been driven
home for me very much over the years in
work Ido with Asia."

Due to her expertise on human resources
and business in China, Von Glinow was
appointed to the Shanghai Institute of Human
Resources by the mayor of that city. She said

that the Chinese are very concerned with
human resource issues, which are especially
critical to the country's drive to modernize and
privatize their industries.

Von Glinow is also one of the founders of
the International Human Resource
Management Practices Consortium, a group
of scholars and practitioners from some 50
countries who are studying this topic. The
consortium studies how human assets are
deployed worldwide and evaluates practices
associated with improving employee and
company performance.

She is also co-director (along with
Antonio Pradas, director of the FIU Center
for International Executive Education) of the
FIU Center of International Business
Education and Research (CIBER). The center,
one of 30 throughout the country and the
only one in Florida, receives funding from
the U.S. Department of Education in support
of its teaching, research and outreach activi-
ties to assist the business community in
strengthening its international dealings.

In the United States, Von Glinow has done
consulting for numerous major firms, includ-
ing General Electric, AT&T, Cummins Engine,
Knight-Ridder, Lockheed, Westinghouse, Wal-
Mart and Xerox. Much of her consulting has
focused on the management of high technolo-
gy and change in corporations.

In her off-hours, Von Glinow volunteers
with several animal welfare organizations in Los
Angeles and Miami, and tends to her 12 res-
cued dogs and cats. Adopt-a-Pet honored her as
the 1996 Humanitarian Award of the Year.

Although there are many universities
where she could have continued her career,
Von Glinow believes that FIU is emerging as
one of the world's best centers for interna-
tional programs.

"I am thrilled with the activity | see here at
FIU," she said. "There has been a strong interna-
tional component here which has not been
nationally known. The things that are happening
nowadays — the pivotal role we played in the
Summit of the Americas and the work that we're
doing in Latin America and the Caribbean —
reflect the emerging pockets of excellence
around this university that are truly superb and
are comparable to the really great international
centers around the country." m m ***



A debt due
from present
tofuture
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The Cam paign for

-U

Few American universities have
accomplished in so short a time what
Florida International University (FIU)
has achieved in lessthan a quarter-century.

FIU magazine

ince opening its doors in 1972, FIU has
become one of South Florida's most vital
resources. It enrolls more than 28,000
students in more than 200 degree programs at
two campuses in Dade County and two centers
in Broward County. In its explosive growth, rich
diversity and quest for excellence, FIU mirrors
the emergence of Miami as one of the most
dynamic cosmopolitan cities in the United States.
More than three-quarters of FIU's gradu-

ates remain in South Florida to live and work.

By awarding nearly half of all university
degrees conferred in Dade County, FIU is edu-
cating the future leaders of our community.
With the approach of the 21st century —
replete with new challenges and opportunities
— FIU is committed to becoming one of the
nation's top public urban research universities.
South Florida needs and deserves an academi-
cally distinguished public university, and the
University has crafted a strategic plan of action

to achieve that goal.



The Campaign FIU seeks $65 m illion in private funds to provide FIU
with the resources and flexibility it needs to meet the challenges of the 21st century. It is an
essential element of the University's long-range plan to advance into the front ranks of the
nation's premier public universities.

The three primary goals of jor FIU are:

O

+ Increase the University's endowment by a factor of five to establish at least two dozen endowed

Eminent Scholars Chairs, strengthen existing centers of excellence and create new ones.

* Supplement state funds for the construction and enhancement of several major facilities and to

provide students, faculty and the community with first-rate educational and cultural opportunities.

©

+ Secure funds for scholarships and fellowships to guarantee access to excellent higher edu-

cation for all the citizens of South Florida.

‘In less than a quarter-century, FIU has emerged as one ofthe nations major

Urban pUb“C UniverSitieS,”said FIU President Modesto A. Maidique. ‘We have
builtan international reputationfor academic excellence, andfor the past
decade have been thefastest-growing university in the US.

‘In order to achieve our goal — 10 BECOME ONE OF THE
nation’ top urban public research universities — We Cannot
rely on statefunding, which has significantly declined in recentyears.

We can only achieve our ambitious long-range goals with strong exter-

nalfunding from both public and private sources.  With this stpport,

FIU can attain true greatness in the next decade and prepare our regions
citizensfor the challenges ofthefuture. ™

Summer 1996 13



In planning for Te@may FlU, the president, provost and deans identified
priority areas of need totaling more than ﬁmmllion. 7%" Ccwy&vtepn, f)0'T FlU,

which seeks $65 million in private support, will be able to meet only the highest priority needs.

TheC O M P O N E N T G O AL S of the campaign are:
Eminent Scholars Chairs $25 million
Facilities Construction and Enhancement $15 million
Scholarships and Fellowships $10 million
Academic Program Enhancement $15 million
Campaign Total $65 million

‘Fundamentally, in the broadest sense, | think ofFI1U asa way
for thousands ofpeaple to raise their standard of living —
WHICH, IN TURN, RAISES THE OVERALL QUALITY OF LIFE IN
OUR ENT'RE COMMUN'TY,”said David Parker, chairman of the
Althou(?h the University has madle great strides over the
past decade, an infusion ofprivate funding is needed to
attain a higher level ofexcellence. FIU isa verygood univer-
0N its way to become a truly great university. However, it8
take private funds to create a university of distinction.
FIU will enable the University to make this leap. ™




THE NAME GAME

Campaign for FIU provides varied gift opportunities

W hile The Campaign for FIU
focuses on meeting the University's
funding needs, it also provides a wide
variety of opportunities for alumni and
friends of FIU to leave a distinctive mark
on the University through gifts that
offer naming opportunities.
"Named opportunities are available at
almost every level of gift/' said Paul D.
Gallagher, vice president for University
Advancement. "They range from just a
few hundred dollars up to gifts of a million or
more. Opportunities for named gifts are particu-
larly attractive as we complete a number of
architecturally distinctive buildings. In 1996
alone, we are opening three dazzling buildings
that provided a number of naming opportunities
— the Herbert and Nicole Wertheim Performing
Arts Center, the Roz and Cal Kovens Conference
Center, and a new dormitory complex."
These facilities, Gallagher noted, will be

followed by a new College of Education build-

ing, the University Park library tower, and the
Patricia and Phillip Frost Museum of Art.

Each of the new buildings will feature a
varied array of naming opportunities — such as
theaters and recital halls in the Wertheim
Performing Arts Center, state of the art case
study seminar rooms in the Kovens
Conference Center and the Education build-
ing, reading rooms on the upper floors of the
library tower that overlook both the campus
and downtown Miami, and classrooms and
office suites in every new building. Suggested
gift levels for individual parts of buildings just
completed or under construction range from
approximately $10,000 for some offices and
small reading areas to $250,000 for major
parts of the Wertheim Performing Arts Center.

Contributors of more modest amounts can
also qualify for naming opportunities. Gifts of
$500 or $1,000 to performing arts endowments
will entitle the donors to nameplates on the

back of seats in the concert hall and theater in
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the Wertheim Performing Arts Center; *

gifts of $500 to University ar
Q

Outreach programs will aa- |/

fund a seat in the din- q#a I\

Ofp v

Center, with the ¢ c -i?0
names of donors dis- ¢,
played in the Center's

lobby. A gift of $1,500 will name a faculty

study carrel in the new library tower.

NAMED SCHOLARSHIP
OPPORTUNITIES

"FIU's relatively modest tuition means that
a donor's money goes much further than it
would at many other universities," Gallagher
said. "A named scholarship endowment that
will remain in perpetuity can be established at

FIU for as little as $15,000. This is a thought-

ful and meaningful way for many individuals

Vv>h

Hr .

or families to honor or memorialize loved
ones as well as help dedicated young men
and women realize their dream of

'P*d obtaining a college degree."
Since the start of The
Campaign for

v O v«

Gallagher noted, a

FIU,

number of donors have
mj*selected endowed scholarships
as their campaign gifts. Gifts to
established named scholarship endow-
ments have ranged from $15,000 to more
than $600,000. Two gifts at $600,000 or more
have qualified for state matching funds that
bring the endowment to more than $1 million.

In many cases, the impact of individual
named gifts can be enhanced through state
matching gift programs.

"All endowment gifts of $100,000 or more
qualify for state matching funds at a rate of at
least 50 percent,” Gallagher noted, "but in
many cases, smaller gifts made to general
endowment funds — such as the library pur-
chase endowment, the Honors College
endowment, and several scholarship endow-
ments — can qualify to be matched as long as
the total amount of gifts made reaches the

$100,000 minimum."

FIUS
RELATIVELY
MODEST
TUITION
MEANSTHAT
A DONORS
MONEY

GOES MUCH
FURTHER
THAN IT
WOULD AT
MANY OTHER
UNIVERSITIES.'

well on our accomplishm
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State universities are iiilly funded.

Private universities are state iunded.

FIU receives lessthan 50% of its budget from the state.
State support parallels enrollment.

NIVersity

ents, as Impressive as they

is O
o m
m o
a O
o m

While it's true that FIU is a member of the
State University System of Florida, the sharp dis-
tinctions that once existed between public and
private universities have blurred considerably.

Today, STATE funds provide a substantial
share of the budgets of many PRIVATE institu-
tions, forcing PUBLIC universities to depend on
OUTSIDE resources for a significant percentage

of their operating budgets.

AtFIU state tax doI IS
rovide onhjl %

43percent
fyS operating u ek,

The balance is derived from tuition, auxiliary

operations, and grants and con The
University haSTéTe in 8
rather than* e

Although differences between private and
public universities have blurred in terms of
their funding, they remain markedly distinct
in their educational goals and the profiles of
their students. Public universities remain the
only viable choice for millions of Americans
seeking the lifelong benefits that a college
education can provide.

State funding alone provides the resources
for no more than an "adequate" education
for students attending FIU, and it has failed to
keep up with the University's rapid growth.
Since 1987-88, state general revenue appro-
priations per student for FIU's operating bud-
have declined

get, adjusted for inflation,

steadily, falling by more than 43 percent.

8ss,isted

Summer 1996
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FIU isa state university.
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FIU General
per FTE vs.

Adjusted for inflation,

Revenue Appropriations
Annual FTE enrollment

STATE GENERAL REVENUE
appropriations per FTE
(full-time equivalent)
STUDENT AT FIU HAVE
DECLINED D rastically
SINCE THE LATE 19808,
wHILE FIU's FTE
ENROLLMENT HAS

crow n STEADILYe

1987-88 1994-95

Meanwhile, enrollment has grown more than

Although state funding for buildings and
other facilities comes from sources different
than the University's annual operating budget,
it too is insufficient. New facilities at FIU have
frequently been scaled back because the avail-

able funds are insufficient for the buildings'

needs and designs.

The cmzens c?fSouth Florida

[ﬁ VIAND more
an the %

educat N that statefundi
alone canprov

— and FIU is committed to providing high qual-

ity higher education to its students. Through

state funding and limited private support, the

University has achieved an admirable level of

national recognition for its academic excellence.

However, the prospect of continued declining

state resources and increasing enroliment

growth make it difficult for FIU to enhance, or

even maintain, its academic excellence without

substantially increased private support.
None of the great public universities have

achieved that stature without substantial long-

term private support from alumniand friends.
America's finest public universities regularly raise
millions of dollars annually from corporations,
foundations, alumni and other individuals.

Plus, they have amassed substantial endowments
that provide a reliable source of annual income
for scholarships, endowed chairs and important
programs not supported by state funding.

The need to enhance FlU's academic
excellence in the face of declining state fund-
ing is a key reason why the University has
launched The Campaign for FIU. Substantially
increasing FIU's endowment — which will
enable the establishment of endowed chairs
and scholarships — will enable the University
to attract the most talented students and recruit

and retain internationally renowned faculty.

ay be. We must look an
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Campaign kicks off at $30.35 million;

FIU formally announced The Campaign for
FIU at an elegant black-tie Kick-off Gala in the
Graham Center at University Park on Saturday
February 3, attended by more than 300 of the
University's most generous benefactors, mem-
bers of the FIU Foundation board of trustees,
prominent alumni and community leaders.
Beginning with a champagne reception in the
Graham Center and ending with guests dancing
to "the Macarena," the dominant mood
throughout the evening was one of celebration.
Celebration was certainly warranted after
President Maidique's announcement that the
University had already secured commitments
totaling $30.35 million — more than 46 per-
cent of The Campaign for FIU's goal of $65
million, which it hopes to raise by June 1999. FIU Foundation gave its approval
These commitments were secured during the a major campaign to enable FIU to
all-important "quiet phase" of the Campaign, resources it will need to meet the challenges of

which began in November 1994 when the the next century.

challenges



opportunities that await us
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President Maidique, David R. Parker, chair-
person of the Foundation board of trustees,
and Campaign Co-Chairs Carlos Palomares
and Herbert A. Wertheim took turns announc-
ing several of the most important lead gifts to
the Campaign, virtually all of which qualify for
state matching funds.

The biggest surprise of the evening was the
announcement of a gift of $1 million from
Patricia and Phillip Frost, to be matched by an
equal amount in state funds, for the construc-
tion of a $10 million freestanding art museum
which will bear their name. Prominent among
art collectors in South Florida and the nation,
the Frosts have a long association with FIU.
Patricia Frost has been a member of the board
of trustees of the FIU Foundation since 1985
and is currently its vice chairperson. Dr.
Phillip Frost, chairman of IVAX Corporation, is
aformer member of the Foundation board.

Other major commitments announced for
the first time at the Kick-off Gala included:

+ $2.04 million from Ryder System, Inc.,
which will be matched by an equal
amount in state funds, to endow four
Eminent Scholars Chairs as part of the
Ryder Center for Business Logistics in the

College of Business Administration. In
recognition of this gift, the University will

name the College of Business
Administration building the Ryder

Business Building.

» $600,000 from Amancio V. Suarez,
matched with $420,000 in state funds, to
establish the Amancio V. Suarez Eminent
Scholars Chair in Entrepreneurship in the

College of Business Administration;

+ More than $100,000 from David R. and
Judith Evans Parker to endow the David R.
and Judith Evans Parker Scholarship Fund;
when matched, the endowment will
exceed $150,000.

Major gifts and pledges that the University
had announced during the months preceding
the Kick-off Gala, including state matching
funds, include:

+ $5.3 million from Knight-Ridder, Inc. and
Alvah and Betty Chapman to establish five
Eminent Scholars Chairs as part of the
Knight-Ridder Center for Excellence in
Management in the College of Business

Administration;

* $2 million from Dr. Herbert and Nicole
Wertheim, to furnish and equip the Herbert
and Nicole Wertheim Performing Arts Center
at University Park and to endow a scholar-
ship fund for performing arts students;

* A gift from Roz Kovens to furnish and
equip the Roz and Cal Kovens Conference
Center on FIU's North Campus;

+ $1.1 million from Stephen and Abby Dresnick



and the Estate of Florence Grundy to endow a
scholarship fund in the School of Nursing;

+ $1.75 million from the We Will Rebuild
Foundation to establish an Eminent
Scholars Chair and endowment for an
International Center for Hurricane
Damage Research and Mitigation; and

+ Gifts of $250,000 or more from the
following national foundations: The Starr
Foundation, for the College of Health; the
William Randolph Hearst Foundation, for
the School of Journalism and Mass
Communication; the Statler Foundation,
for the School of Hospitality Management;
and the Rockefeller Foundation, for the

Cuban Research Institute.

In June, FIU announced two related gifts that

will create a $1 million scholarship endowment

in the School of Hospitality Management.
Metromedia Restaurant Group, which owns
and operates Steak & Ale, Bennigan's and
other restaurant chains, donated $100,000, and
John W. Kluge, chairman of Metromedia
Company, a major entertainment, communica-
tions and restaurant conglomerate, committed
an additional $500,000 through The John W.
Kluge Foundation. Matched with $420,000 in
state funds, the $1 million endowment will fund
scholarships for minority students seeking
careers in the hospitality industries.

In mid-July, Vice President for University
Advancement Paul D. Gallagher announced

that FIU had passed The Campaign's halfway

mark, reaching $35 million.

n the next quarter-centu
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any of you who have had out-of-town guests may have

heard them say: "Miami! There's no history here. You

should come up to Massachusetts, Washington, D.C.,
\jtoston or New York! That's where the real history is."

| must admit that, as a young boy, Ithought the same way. My dream
was to live in our nation's capital, with its glorious monuments to our
past, old brownstones — even George and Martha Washington's home.

I now know | was wrong. Historically, our very own state of Florida
was one of the first lands discovered in the "New World." Ponce de
Leon saw the tip of Key Biscayne in 1513 and named it more than 100
years before the Pilgrims arrived at Plymouth Rock. But because of our
modern, "glassy" look, we are mistaken for having a youthful past.

This year Miami celebrates its centennial. It's hard to believe Miami's
only a century old! It's definitely a time for celebration, and there seems
to be little shortage in that department. With over 30 major festivals
adopting a "centennial" theme, Miamians young and old will enjoy a
variety of events, programs and activities throughout this historic year.

Let us not forget, however, that this is also a year of reflection — a
time to pause and learn about our past so that we may gain a stronger
sense of community for our future. The first lesson we need to learn is
that Miami's history stretches back further than 100 years. Much further!

Seminole Indian* on (lie Miami River hy Cesar A. Becerra
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10,000 Year#
of Tourism

In 1985, deep in a solution hole surrounded
by a dense hardwood hammock, archaeologists
excavated no less than 103 prehistoric
species of animals including those of the
saber-toothed tiger, bison, dire wolf and woolly mammoth. Among the
remnants that The Smithsonian Institution carbon-dated at roughly 10,000 years old were
human skull and bone fragments. These "paleolithic" men and women of long ago were
hunting elephant-sized mammals in a South Florida that was dry, cold and savannah-like!
The Tequesta Indians who moved to southern Florida 2,000 years ago had the place
to themselves until the Spanish crown showed an interest in the mosquito-infested
swampland that was our peninsula in the 16th century. After the territory was
swapped, traded, and fought over for the next three centuries, the Spanish lowered
their flag in 1821, and the Stars and
Stripes was raised over Florida.
Being acquired by the United
States, however, did not bring an
end to the instability of the
region. Soon the U.S. military
found itself in a never ending
war with the Seminole Indians,
who had retreated into —
according to maps of the time
— the “"unexplored and
unknown" Everglades. From 1836 to 1857, South Florida became the stage of
the costliest and bloodiest war ever fought against the native peoples of
America. More expensive than the Revolutionary War. When the last shot was
fired, fewer than 200 Seminoles were said to be left in Florida.
During this period of unrest, most of the non-Indian population was concen-
trated at the mouth of the Miami River and on a small 10-acre island called
Indian Key, which became the seat of government in 1838 for Florida's newest
and largest county: Dade. During the Civil War, the heavily forested mangrove
coast of Biscayne Bay became a favorite refuge for blockade runners trying to
sneak by or outrun Union warships protecting the Florida straits. Only after five
decades of war was South Florida ready to be settled — permanently.

The Era ol The b,

It's hard to imagine a time in Miami's history when blinking barricades did not
encumber the landscape of our car-dependent transportation system. But before 1896,
boats were the main form of travel for early
pioneers visiting the area. There were literally
no roads.

Although today's boating enthusiast has
numerous ports to choose from, their late-
19th century counterpart would be limited to
only three: Cutler, "Cocoanut" Grove or the
Miami River. These were the only three

Miami §clioolliou§e and auditorium (190f1-19101
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places on the coast where a natural cut in the mangrove chain allowed

access to the mainland. Only 10 percent of our original mangrove
forest remains today.

Sponging and the more lucrative wrecking industry,

which consisted of salvaging the cargo of ill-fated ships

grounded on the dangerous reefs, were the primary

economies of early Biscayne Bay. Both industries were

pioneered by enterprising mariners from Cuba and the

Bahamas. After a series of lighthouses were built to

ensure safer navigation, wrecking gave way to more

sustainable economies such as farming and fishing.

A Few Hardy Souls

By the end of the third Seminole Indian War in 1857, there remained fewer than 50
persons living permanently on Biscayne Bay. Despite the abundance of fish and
game, the area was still very much a wilderness, suitable only for those few pioneers
willing to brave the isolation and difficulty of the tropical frontier. Slowly the area's
first settlements began to take shape...soon the wilderness would be no more.
William Wagner, who had accompanied the military to Miami to supply food
for the troops, decided to stay and settle a tract of land a mile upstream from the
mouth of the Miami River. Bahamian wreckers helped found the area's first real
community in the 1870s, called "Cocoanut" Grove — named after the only two
coconut trees in the area.

Yliami Deacn road construction

connect uilli Miami 11910-19201

After the Civil War, adventurous John and Mary Addison moved to a frontier in
South Dade County known on early maps as "The Indian Hunting Grounds." They
helped William Fuzzard (the man who cleared the first road, known today as Old Cutler
Road) pioneer the town of Cutler just 12 miles south of Coconut Grove. And let us not
forget William and Mary Brickell, who settled on the south bank of the Miami River in
1871 and opened the first store in the area: the Brickell Trading Post.
These are but a few of the courageous individuals who planted the seeds of the city that
would one day be named Miami. Others would soon follow, and with them came the dreams
and plans to build a major metropolis. It would be a city that knew no seasons. A city that could
sustain agriculture all year round. A deep water port
that would be the most important commercial
center in all the South. It was to be a
"Magic City."
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The Making of Miami

Before Miami could become all of the things its architects planned it
to be, the city-to-be needed a miracle. To begin with, Miami's climate
could be characterized as either "cool and buggy" or "hot...and buggy."
Farming was next to impossible because of the abundance of water that
flowed from the Everglades. Its "deep water port" was a figment of
developers' imaginations— in reality, Biscayne Bay consisted of
extremely unwelcoming shallow flats. Definitely not elements favoring
the creation of a burgeoning city.

The miracle that Miami needed ironically came in the form of a devas-
tating freeze that hit Florida on the night of December 29,1894. Florida,
famous as a winter escape from harsh northern winters, recorded temper-
atures as low as 18 degrees in Tampa. Six weeks later a similar freeze hit
the state, this time wiping out any hopes of recovering the state's tarnished
image or its lost crops. But Miami's temperature defied comprehension.
The freeze had not destroyed the winter crop and the term "frostless"
became synonymous with Miami's image to the world.

It took the second freeze for Standard Oil co-founder and railroad
magnate Henry Flagler to feel the chill — and the threat to his Florida
investments. He sent James E. Ingraham to confirm the reports firsthand.
Upon reaching Miami, Ingraham gathered orange blossoms and other
frost-free blooms into a damp cloth and rushed them, along with written

proposals from Cleveland widow Julia Tuttle and
William and Mary Brickell, to St. Augustine —
proving to his anxious employer that
Miami had been spared.
After a few minutes of near perfect
silence upon receiving the blossoms,
Henry Flagler turned to Ingraham and
said, "How soon can you arrange for
me to go to Miami?" Less than a year and
a half later, the city we call home was incor-
porated on July 28th, 1896.

This summer marks the 100th anniversary of the events that culminated
with the founding of Miami. But let it not be said that our history began a
mere century ago. To do so would be to ignore the 10,000-year foundation
upon which our marvelous city is built,

Dade County grapefruit piclters (1890 1900)
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Twenty-three-year-old Miami historian
Cesar A. Becerra, who graduated from FIU
in December 1995, is very comfortable liv-
ing in the past. Mention a place in Miami
and he's more than likely to have a story
about its origins or significance. His knowl-
edge of the city is so exhaustive that his
credits even include a 60-page book about a pizzeria — "A Forty Year
Love Affair with Frankie's Pizza" — on Bird Road.

Born and raised in Miami, Becerra's love affair with Miami's history
began on a fifth grade school field trip to The Barnacle in Coconut
Grove. The historic site was the home of Commodore Ralph Munroe,
a New Yorker who settled in Miami in the late 1880s.Becerra was
fascinated by the building's unique woodenconstruction,which
enables it to stay cool during the summer and warm in winter.

"I wasn't paying much attention during the field trip, but years later
Iwent back to the same site and on the way | noticed a small sign 'vol-
unteer guides wanted.' | didn't think they would want a 16-year old
kid, but they did. That's how | stumbled onto Miami's history."

Since "stumbling" onto Miami's past, Becerra has been running
full speed to educate people about it. Over the past seven years, he
has worked as a guide at The Barnacle, Indian Key State Park, The
Charles Deering Estate, Big Cypress National Preserve and Fairchild
Tropical Gardens. He has published numerous articles in local mag-
azines and newspapers, and has appeared on local, state and
national broadcast media, including National Public Radio's
"Crossroads." He is also the curator of three historical exhibits that
have traveled the state as well as the nation.

Becerra is currently writing a book on the his-
tory of the logging industry in South Florida (to
be published by the University of Florida

Press). He teaches a South Florida history
course at FIU and is planning a statewide lec-
ture series on the 50th Anniversary of

Everglades National Park for 1997. He serves

as director of education at The Gold Coast

Railroad Museum, director of The
Centennial of Miami Historical Lecture
Series and On-site Tours, and is the publisher of
The MIAMIAN, a weekly newsletter concerning Miami's Centennial.

And how does Becerra explain his fascination for Miami's
bygone days?

"People usually think we're such a modern city, but a lot of our
history lies right beneath our feet. I tend to live in the past, | have
a hard time remembering things within the past 50 years. | should
have been born 50 years ago."

For information about the The Miamian or the Centennial of Miami
Historical Lecture Series and On-Site Tours, call 1-800-656-1896, ext. 96.

Color postcard images courtesy of Alan Crocltwell.



Helping people
help themselves

Alumni blend healing profession with entrepreneurial approach

They share a common
passion and perspective
in their work and its
ability to heal people.

They live thousands'of miles apart and
have never met or spoken to each other.
They both run their own businesses, one
in Miami and the other in Minneapolis —
two cities that couldn't be any more dif-
ferent — and they're more than a decade
apart in age.

Yet when you speak to FIU alumni Angela
Diaz and Glenda Key
it's clear that they share
a common passion and
perspective — in their
work and its ability to
heal people.

Diaz and Key are
physical therapists with
a decidedly entrepre-
neurial approach to their profession. Diaz, the
president of the Beacon Rehabilitation Center,
is building a fledgling practice in South
Florida; Key is the owner and president of Key
Functional Assessments, Inc., a company that
offers equipment, systems and training in func-
tional capacity assessments, work hardening,
job analysis and job placement assessment.

Helping People Heal

"l was attracted to physical therapy
because it was a much more relaxed medical
atmosphere where you're helping people
help themselves/' said Diaz, a Miami native
who graduated from FIU's Physical Therapy

Department in 1990. "I enjoy the way you

can ease the pain
or suffering of a
patient
them overcome their

and help

problem. That's what
| feel my life is for —
| feel like I've found
the purpose for my
being here — to help
these people. And
now Beacon Rehab
is the vehicle to help
even more people."

After working in a
wide variety of physi-
cal therapy settings
from "Hallandale to
Homestead," Diaz took the plunge in
November 1993 to open her own practice.
Today, Beacon Rehabilitation Center has two
offices, in West Dade and Miami Lakes, and
eight full-time and five part-time employees.
The center offers physical therapy, occupation-
al therapy and speech therapy services, and
there are plans to introduce an even wider
range of rehabilitation services.

Although she has an extremely busy
schedule building her practice, Diaz makes
the time to serve her alma mater as a mem-
ber of the FIU Alumni Association Board of
Directors. In addition to helping the overall
University, she is moving forward on an idea
to serve a special FIU population: She would

Angela Diaz 90, (center)

president ofthe Beacon

Rehabilitation Center
surrounded by her staff.
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like to create a gym
for disabled and
handicapped stu-
dents, faculty and
alumni. Since insur-
ance companies
won't cover the
costs of long-term
patient care, such a
dedicated gym
would be a valuable
rehabilitation
resource and could
also serve as ateach-
ing site for physical
therapy students.

An Industrial Approach

After receiving her degree from FIU in
1976, the second physical therapy gradu-
ating class, Key practiced in a long-term
care facility in West Palm Beach and
moved to Minnesota in 1978. In 1980,
she decided that she needed to develop a
specialty in her field.

"When | realized | needed a focus, |
explored all the specialty areas that thera-
pists were in — and | recognized the need
for therapists to be working directly with
industry. There was a need for a link
between the medical community and the
industrial community."

That realization resulted in the found-
ing of her company, Key Functional
Assessments, Inc., — known throughout
the field as the Key Method — which
offered her specialized system of function-
al capacity assessments to clients. A func-
tional assessment measures the capacity
of injured individuals to perform actual
job tasks, in contrast to musculoskeletal
assessments which focus on the injuries
sustained by specific muscles and bones.
In addition, functional assessments are
used to determine the physical capabili-
ties of job candidates.

The Key Method can reduce companies'

medical and workers' compensation costs,
help prevent injuries and improve rehabili-
tation care for injured workers. Overall, the
functional approach in physical therapy,
which came into prominence in the 1980s,
is the approach employed in the rapidly
growing field of industrial therapy.

Key began offering her "Method" in
1981 in her private practice. In 1985, after
receiving many requests from other thera-
pists, she began selling the equipment and
training to other providers. Today, more
than 500 health care providers throughout
the United States, Canada, Australia,
Great Britain and South Africa are trained
and licensed in the Key Method.

"Industry recognized more and more
that the functional capacity assessment
was a valuable tool to assist them in the
area of human resources, and it also has
good financial reasoning behind it," Key
said. "They recognized that they could
have more control over medical and
workers' compensation costs than ever
before. Our products also help physical
therapists become experts in the niche of
industrial therapy."

Key holds three patents on the products
invented and marketed by her company. She
is also the author of a recently published
book, "Industrial Therapy," and has con-
tributed to other books on physical therapy.

“I'm very proud of these two FIU grad-
uates," said Awilda Haskins, chairperson
of the FIU Physical Therapy Department.
"Angela serves the local community in her
practice and has emerged as a leader serv-
ing her alma mater. Glenda exemplifies
the spirit of entrepreneurship and has
been a leader in focusing on functional
outcomes, which is the direction our pro-
fession needs to take. | believe they are
typical of our alumni in that they demon-
strate a commitment to serving their com-
munity and their clientele while maintain-
ing standards of excellence as physical

"...they
demonstrate

a commitment
to serving their
community
and their
clientele while
maintaining
standards of
excellence..."
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ome would call him jolly because of his Ill n Ilfe
ever-present smile. Others think he's a
little bit country. A few around the
Primera Casa/Charles Perry Building (PC) know
him as Linda's husband. Whatever the connec-
tion, those who have met FIU baseball head you get
coach Danny Price aren't likely to forget him.
Danny has given a lot of himself to the
University. And in return, he has risen through b k h
the ranks at FIU from student-athlete to assis- aC W at
tant coach to head coach of one of the
nation's top baseball programs.
Most people who know him call him
"Danny" — he wants it that way. A few refer you pUt
to him simply as "Coach." Danny isn't one for
formalities until it comes to baseball and his

players. Then, it's by the book. H ] |
"Heck, I'm just a guy doing his job, trying Into It
to help these student-athletes. In life you get
back what you put into it. I'm just a regular
guy who likes to be called Danny by his
peers," the modest Coach Price says in his
southern drawl. "I came here to play base-
ball and fell in love with FIU. | saw the

future FIU had and | wanted to be a part of it.
There is still much more to come."

Summer 1996 29



Danny has been more than a part of FIU his-
tory. He has helped create and shape it in
athletics.

He was Most Valuable Player, setting a
team record with 79 hits, on the first baseball
team FIU fielded in the spring of 1973. He was
chosen co-captain in 1974. An outfielder, he
was known for his running speed and power-
ful bat and set many records that were later
broken by his players.

But Danny wasn't a major league baseball
prospect. Yet, he wanted to make a life for
himself in baseball. After receiving his bache-
lor's degree from the College of Education in
1974, Danny joined Miami Central High
School where he was an assistant coach for
baseball and football.

But his heart was still at FIU, where he
attended night classes to secure his master's
degree in Education in 1976. He occasionally
attended FIU baseball games, offering advice
to younger players.

His former coach Tom H. Wonderling
made him a volunteer assistant coach in the
fall of 1978. By spring of 1979, Danny had
been hired by FIU as an assistant coach. That
season, FIU went on to tie or break 36 offen-
sive records.

In january of 1980, when Wonderling
resigned as FIU's baseball coach and athletic
director, Danny was named acting head coach.
Within months he was permanently hired.

"Aside from the birth of my kids and meet-
ing my wife Linda, that was the greatest day of
my life," said Price, a native of Rocky Mount,
North Carolina. "l grew up at FIU and a lot of
very good things have happened to me here.
Coaching these student-athletes is my way of
giving back to the university and to the com-
munity. | love it.

"My desire is for these young men to be
successful through baseball and what they
have experienced at FIU. When | recruit a kid,
| recruit him to be part of this family. There's
more to it than baseball.”

A winning tradition is something each
player who has played for Danny has experi-
enced. Even in his first year, Danny was
impressive. He guided the Sunblazers that year
to a 41-14 record and the school's first trip to
the NCAA Division Il World Series where they
finished fourth.
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In 1983, Danny's baseball program was
the first FIU athletic team to jump to
Division I. No problem. FIU was 35-22.
Between 1986 and 1991, five of Danny's
teams won at least 40 games, the other won
39. The 1991 team received the Golden
Panthers' first NCAA Division | bid when it
was invited to the Atlantic | Regional.

regional at Miami where they were the
team no one wanted to play. FIU got its
first Division | postseason victory by
knocking off a much heralded Texas A&M
squad, but then lost two heartbreaking
games to North Carolina, 6-5, and Texas
A&M, 4-2, to finish fourth in the regional
and 50-11 for the season.

T HIS PAST SPRING IN HIS 17TH YEAR AS HEAD COACH, DANNY AND
THE GOLDEN PANTHERS ACHIEVED THEIR 17TH WINNING SEASON.
HD THIS YEAR'S TEAM, WHICH CHALKED UP A 35-24 RECORD, ENDED ITS
SEASON AT THE TAAC TOURNAMENT. IT WAS A YOUNG TEAM THAT LOST
NINE PLAYERS TO 1995'S MAjOR LEAGUE DRAFT.
DANNY IS THE DEAN OF ALL SOUTH FLORIDA INTERCOLLEGIATE BASEBALL
COACHES, COMPILING A CAREER MARK OF 668-340 THROUGH THE 1996 SEASON.
HE CURRENTLY IS RANKED AMONG TOP ACTIVE NCAA COACHES IN BOTH

VICTORIES AND WINNING PERCENTAGE.

"l just want him to be happy, and he is
happy on the baseball field. | support him. You
take away baseball and you take away a major
part of Danny," said his wife Linda, an acade-
mic advisor in Undergraduate Studies. "Many
times Danny doesn't think it's work. To him,
it's fun. He's out there all day and all night.

"Danny says that if he wins the lottery, he'll
take a day off, collect his money, and then go
back to coaching the following day. And he
would, too!"

Danny first met Linda at FIU when they
were students. A dozen years later they met
again while working on an FIU project. They
were married in 1991 and have a four-year-old
boy, Danny Marc.

The long hours Danny and his assistants
work are a big reason behind the success the
Golden Panthers have enjoyed. The 1995 sea-
son was the program's finest hour. FIU
amassed a record 49 regular season wins,
including a team record of 21 straight, and
won the Trans America Athletic Conference
championship. Along the way FIU reached
No. 9 nationally, jumping ahead of crosstown
rival University of Miami Hurricanes for the
first time ever in a national poll.

The NCAA rewarded the Golden Panthers
with a trip to the NCAA Atlantic Il Regional.
For the first time ever, FIU also bid to host an
NCAA baseball regional.

The Golden Panthers did not get the
bid, but they were happy to go to the

"That was no doubt the best team ever at
FIU in Division I," said Coach Price. "There
was a lot of talent. My assistants and the play-
ers worked very hard and should be very
proud."

Danny downplays his role and credits his
players and assistants. His current assistants,
volunteer Ken Foster and pitching coach Mark
Calvi, have been keys to FIU's success, espe-
cially in 1995. Calvi's pitching staff topped the
nation with the best earned-run-average.

No one has been beside Danny on the dia-
mond longer than assistant coach Rolando
Casanova. "Caz," as everyone refers to him,
played for FIU in 1977, became an assistant in
1979 and left to become head coach at Miami
Loyola High School in 1980. He returned to
FIU in 1981.

"I've always been lucky to have great guys
like Ken and Mark. But Caz has been my main
guy through the years," Danny said. "I've had
many great assistants. | don't know where I'd
be without the great kids I've had, or without
guys like Ken, Mark and Caz and ladies like
Linda."

Where would FIU baseball be without

Pedro F. Fonteboa is FIU's assistant director of
Intercollegiate Athletics in charge of Athletic Development.
Previously, he was a sports writer tor The Miami News
and The Miami Herald for 15 years. Currently, he isa
South Florida sports correspondent for The Herald and
The Associated Press.
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Greetings from your Office of Alumni
Affairs! FIU continues to reach milestones
of growth and academic achievement
rarely seen in a university so young.
We are initiating many projects that
will help FIU in its continued growth.
Two such projects are the $65 million
Campaign for FIU and the initiation of
an aggressive membership campaign for
your FIU Alumni Association.
The one common element of those two
programs is money. The capital campaign
seeks funds for endowed chairs, scholarships and
facilities enhancement, while the FIU Alumni Association seeks
new members and renewals of existing memberships. Asking for
donations is not a long-standing FIU tradition. Nearly all univer-
sities, however, solicit funds from their graduates. Nevertheless,
alumni ask me: "Why? Isn't FIU a public university supported by
the state? Why should ljoin the FIU Alumni Association?* | will

" o Ry dogs ERTZSK alumnifor money?”

The reason is quite simple: Private resources are needed for the
University to achieve excellence. The most successful public
and private universities have built large endowments —
which support endowed faculty chairs and scholarships — that
have helped these institutions become great. These institutions
have looked to their alumni for support. This has not been the
case at FIU. FIU has a young alumni population. Many of us are
either getting started or have just reached a level in our careers

Affair ir

where we can start giving back to FIU and make our alma mater
stronger. FIU does not have support from alumni from the 1920s,
'30s or even '60s because FIU did not exist then. We have all
seen FIU grow and develop into a great university. With the sup-
port of alumni, FIU will enter the ranks of the nation's very finest
public univer, |t|es

secon, gtFIU apublic university, supported
by The state;

percent of its operatinc budget. Other funds are raised from
grants and contracts, auxiliary enterprises — and private dona-
tions from individuals, foundations and corporations. Support

from alumni is imperative e are,to continue to excel.
. Fi%quy, ! WT] T] " F] T
flon’

e ctor

Yes, but that support amounts to only 46

[join the Alumni Associa-

Because your membership makes this alumni publica-
tion and others possible. Your membership makes networking,
social, cultural, sporting and family events possible. Your mem-
bership supports the development of benefits like corporate rates,
discounts and other services possible. However, the most impor-
tant part of your membership is the way it is building an associa-
tion that will serve you for a lifetime. The FIU Alumni Associa-
tion is here to promote and tell the entire world how great
Golden Panther alumni are. Support the Association that pro-
motes you. Join your FIU Alumni Association. Remember, we
are here for you!

avM U

Eduardo "Eddie" Hondal
Director, Office of Alumni Affairs

FIU alumna chosen as Olympic torchbearer

FIU alumna Corry Westhrook was shocked when she
learned last March that she had been selected as a torchbearer
for the 1996 Olympic Torch Relay.

Westbrook, who received a bachelor's degree in Environ-
mental Science from FIU in 1993, had no idea that her mother
had nominated her for the honor.

"When | first found out (I had been selected), | didn't real-
ize what a big deal it was," she said. "It's an incredible honor."

The Olympic committee selected 5,500 "community hero"
torchbearers — individuals who have made outstanding contri-
butions to their community — who comprised the majority of
the 10,000 torchbearers. Westbrook, a Vero Beach resident,
carried the Olympic torch for one-half mile on July 6 in Indian
River County. The Olympic flame was passed from torch to
torch over more than 15,000 miles through 43 states during an
84-day period that took it from Los Angeles to Atlanta.

A glance at Westbrook's endeavors, present and past,

shows why she was a likely candi-
date for the "community hero"
honor. She was a Peace Corps vol-
unteer for two years on the island
of Nevis in the West Indies, where
she taught environmental science
to grade school students and
served as a Red Cross volunteer.

“| wanted to go have an adventure
and do something good," Westbrook
commented about her Peace Corps service.

Westhrook is currently business manager of the Substance
Abuse Council, which conducts drug abuse education and pre-
vention programs, and a United Way Youth Guidance Fund
volunteer. She will be returning to college this fall at George
Washington University to study for a public policy master's
degree in environmental resource management.
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FIU Alumni Association members often ask
where their dues money goes. Part of it helps fund
what you are now reading as well as the
ALUMNInews newsletter. Another portion is used
to develop more benefits and programs that will bet-
ter serve our members. Your dues also help support
the popular networking, family, cultural and sporting
events the Alumni Association hosts throughout the
year. These events help build comraderie, increase
membership and inform our alumni about FIU.

Your FIU Alumni Association held a series of
efents from Apri] to June to prpmote the Asdociation

It's Michael Jordan! Well, indirectly he has.

Michael Jordan, the NBA's 1995 Most Valuable Player has endorsed LDDS
WorldCom, the telephone long distance carrier, and is in a national television
commercial promoting the company. LDDS WorldCom is the company that
provides the FIU Alumni Savers Program to the entire FIU community.

One of the most vital parts of any business is the telephone, both for voice

and help develop the support needed

by the University. We need the help of all
FIU alumni. Ifyou don't live in Florida, your mem-
bership is still valuable because it may help build a
chapter in your area. Ifdon't have time to attend any
of our events, your membership helps the continued
development of our publications. If you feel that we
don't have enough events, your membership will help
us host more. If you feel that we don't have enough
tangible benefits, your membership and input will
help us introduce better benefits and services.

To summarize, the FIU Alumni Association
needs you! If alumni do not join, the Alumni Asso-
ciation will have to cut back on events, quality of
publications and new benefits and services. |If
alumni do join, the Alumni Association will
increase events, publications and benefits and pro-
grams. We are developing some outstanding
events for the fall, the next newsletter will be com-
plete in August and benefits such as on-line ser-
vices and travel programs are being finalized!
Don't miss out — join your FIU Alumni Associa-

Oléréeﬁyvitwn (?afe'l%apgy HAour: Marisol Arceo, Al
Naranjti*Teresa Aguayo, Loretta Garcia and Maritza
Arceo. © Over 200 alumni and family gather together at
Parrot Jungle and Gardens. © Kevin Schaffer, FIU Fresh-
man Class 2009, enjoys a fun Alumni Family night with
the Miami Heat. Over 200 from FIU attended. O Hard
Rock Cafe Happy Hour: Henri Sori, Mercy Sori, Oscar
Blazquez and Oscar Camejo. © The FIU Alumni Associa-
tion hosted the first ever Panther Madness Party at Hooters
in Kendall to celebrate the end of semester for students.
Over 300 students and alumni attended. © Alumni Affairs
Director Eddie Hondal speaks to the FIU employees/alum-
ni who attended a luncheon at North Campus to celebrate
their commitment and support for FIU. 0 Grant Hol-
loway, FIU Freshman Class 2010, displays his FIU pride

tion"today! Lall (305) FIJ-3334(348-3334). | Ue atteding the FIU Family Day at Parrot Jungle.

Savings over the other long distance carriers (up to 40 % over AT&T, MCI, Sprint).

Free switch-over from your current long distance carrier.

Beautiful FIU Golden Panther calling card (flat rate of $0.25 per minute -
with low $0.25 sur( harge).

Easy to read billing with useful detail and management reporting.
Six-second billing increments.

and data communications. Of course, the cost for long distance service can be

very expensive. For this reason, we want to remind you about the FIU Alumni

Association's partnership with LDDS WorldCom, one of the nation's four
largest long distance carriers.

So, what does this really mean to you? LDDS WorldCom can help you

reduce telephone costs, saving you

money on business as well

as residential long dis-

tance service. And

there's more...
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Inbound/800, outbound/1+, voice and data, travel cards, advanced 800
features, enhanced fax services, conference calling, private lines and more!
Personalized customer service.

Another way to invest in FIU and save money.

This program is for anyone (FIU alumni & non-alumni) in the U.S. who
wants to save money on their residential or commercial long distance. In return
for your involvement in this program, LDDS WorldCom makes a contribution
back to FIU. Even if you are currently an LDDS WorldCom customer, you may
save and benefit more through the FIU Alumni Savers Program. Join our team,
save money and help FIU by signing up with LDDS WorldCom.

Call today — 1-800-226-0909 (business services) or 1-800-694-3341
(residential services) and ask for the FIU Alumni Savers Program!
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Did you know that when you back up your
ama mater by purchasing an Fill license plate
that proceeds go directly to AU scholarships
and programs? You can trade in your state of
Florida license plate for an AD plate now or
wait until it's time to renew. Just call or
visit your local tag agency for full instruc-

HD |D2|I: tions in order to receive your Florida ijFLTTZlg

International University license plate.
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